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TYPES OF CONNECTIONS
The number of permanent

Internet connections is continuing

A considerable amount of time
has now passed since the last re-
view of the Internet market which I
prepared at the beginning of 2004.
A great deal has happened since
then.  New services (rapid mobile
Internet, for instance) have been
introduced, new Internet service
providers have begun operations –
at least five in every major apart-
ment building in Rîga. Telecom-
munications and Internet services
have become cheaper, even at a
time when the price of other goods
and services in Latvia has been ris-
ing. Internet connection speeds
have increased – “Two times more
Internet for the same price” has
been the slogan. Major Internet
projects such as broadband connec-
tions for every school and library
have been pursued, and the date
when E-signatures will finally be
available in Latvia (May 2006) is
approaching.  

I could go on and on with a list of
this type, but how important are
these processes? What effect do
they have on the market and on
each of Latvia’s residents?

One million people in Latvia are
using the Internet this year, and that
represents the critical mass that is
needed for the successful implemen-
tation and development of various E-
services.  I  hope that the introduc-
tion of the E-signature will activate a
project that is of extreme importance
to the national economy – full mod-
ernisation of the State Revenue
Service, the Company Register and
other government institutions so
that the Internet becomes a tool not
only for the extraction of informa-
tion, but also for making everyday
operations easier.

to increase quite rapidly.  Dialup ser-
vices are being pushed out of the
market in most cases, the exception
being those cases where dialup ser-
vices are irreplaceable – that in-
volves people who use the connection
only to send E-mail or use E-banking
services.  This is a market niche in
which LMT has attracted a great
man Internet users.  It allows users
to make use of these services without
having to be at a fixed location.

BROADBAND CONNECTIONS 
One indicator which charac-

terises Internet development in a

OVERVIEW

The Situation in the
Latvian Internet Market
Viesturs Ple¯s, executive director, Latvian Internet Association

In this article, the author analyses the situation in Latviaís Internet market ≠
user numbers, types of connections, spread of broadband services, use of Internet
banking services, and Internet service providers.

Figure 1. Comparative data about Internet users in the EU and the Baltic
States
Source:  Eurostat 

Figure 2. Number of Internet users in Latvia (,000)
*  Forecast
Source: Latvian Internet Association
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country is the number of broad-
band connections.  This refers to
a permanent connection with a
guaranteed connection speed of
at least 256 Kb/s. This should en-
sure the transmission of sound
and video without quality prob-
lems (videoconferencing).  Vir-
tually all of the Internet service
providers in Latvia which offer
cable Internet, radio connections,
DSL and other connections with a
speed above 256 Kb/s can ensure
that speed of transmission.

In the EU, the number of
broadband connections increased
by 36%, on average, during each
six-month period between July
2002 and January 2005.  Between
June 2004 and January 2005, the
increase was by 33%.  Data in
Latvia show that the increase
was 66%, or double that of the EU
average.

Even though the rate of in-
crease was much higher, the fact
is that the number of broadband
connections per 100 residents in
Latvia (2%) is still considerably
below the EU average of 9%.

Several projects are being
planned for the future with finan-
cial support from the European
Commission.  The largest of these
projects will involve the further
distribution of broadband In-
ternet services in peripheral
parts of Latvia between 2005 and
2007 – a project that is being
overseen by the Ministry of
Transportation.  This may signif-
icantly expand the development
of broadband Internet services in
Latvia.

INTERNET BANKING
The number of Internet users

in Latvia is increasing very
rapidly – 810,000 users at the be-
ginning of 2005.  This ensures a
good environment for Internet
banking services.  Information
from Latvia’s banks shows that
most Internet users – 64%, or
521,000 – use Internet banking
services.  At the beginning of
2005, Internet banking services
were being used by 22.6% of the
country’s population. In Lith-
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Figure 3. Permanent Internet connections in Latvia 
*  Forecast
Source: Latvian Internet Association

Figure 4. The spread of broadband connections in the Baltic States per 100
residents
Source: European Commission Directorate-General on Information Society
and Media 

Figure 5. Internet banking users by bank, beginning 2005 
Source: Banking survey conducted by Latvian Internet Association
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uania, by comparison, 30.5% of
the country’s residents were using
Internet banking services in July
2005, with an increase of 40.4%
over the preceding year.  We can
say, in other words, that the situ-
ation in our neighbouring country
is similar.  Most I-banking users
in Lithuania use the services of
just two banks – SEB Vilniaus
Bankas and Hansabanka (86.2%
of all I-banking users).

Approximately one-third of
Latvia’s banking clients (521,000)
use Internet banking services.
Hansabanka has the greatest num-
ber of Internet banking users –
45% of all I-banking service users
in Latvia. Latvijas Unibanka
(24%), Parex banka (11%) and
Latvijas Kråjbanka (7%) are next
on the list. Clients of the other
banks represent 13% of the total
number of I-banking service
users.

INTERNET SERVICE
PROVIDERS 

At the beginning of 2005, there
were 98 companies or so in the
Internet services market in
Latvia – 47 of them covering the
entire nation, 22 working exclu-
sively in Rîga and the surround-
ing area, and 29 operating in oth-
er districts and cities.

The market for Internet ser-
vices in 2004 was worth LVL 26.4
million.  The five leading service
providers control around 70% of
the total Internet services mar-
ket.

SUMMARY
If we consider available infor-

mation about the Internet as a
market segment, as an environ-
ment for development, and as an
element in developing the In-
formation Society in Latvia, we
can conclude that the number of
Internet users is on the rise.
People are slowly coming to re-
alise why they need the Internet –
games, music and movies are not
the key, after all. Gradually,
Latvia is drawing nearer to the
EU’s average indicators in this re-
gard, too. ❏
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